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Course 

Description 

The course is designed to drill Mass Communication students on the 

relationships between the mass media and the society. 

 

Course 

Objectives 

This course would enable the understanding of the following: 

1.To explore the relationship between the media and the society. 

      2. The roles of the mass media as an agent of socialization. 

      3. The role of the mass communicator as a social engineer in his society 

Learning 

Outcomes 

By the end of the course, students will be able to: 

1.  Explain the dynamics of society vis-à-vis the role of the mass 

media. 



2. Discuss the types, theories, power and limitations of the mass 

media in society. 

 

 

             

         

Teaching and 

Learning 

 The class will meet for two hours every week for a combination of both the 

lecture hours and tutorials. 

Detailed Course 

Content 

  This course examines the media of communication as a social institution, 

with particular attention to pertinent sociological concepts, themes and 

problems. The role of the mass media and relationship between the mass 

media and major social institutions will also be examined. Beyond the 

relationship between the media industry and other institutions of state/society, 

the impact of the media in the performance of the other institutions will also 

be discussed. The course also discusses the place of the media industry in 

national development. 

 

 Course Content Sequencing 

Weeks Detailed Course Outline Allocated Time 

Week 1  Communication process  

Traditional and modern means of 

communication 

 

 

Week 2 Mass Media characteristics and classification 

      Functions of the mass media 

 

 

Week 3,4 Nigeria Society- Overview of the mass media 

            Media ownership and control 

 

 



Week 5               Nigeria Press Council   

              Press Freedom in Nigeria 

 

Continuous Assessment I 

 

Week 6             Culture and the mass media  

    

 

 

Week 7, 8          Social change and mass media 

 

 

 

Weeks 9, 10, 11 Cultural imperialism - Globalisation, Islamization, 

Glocalization and media dependence 

Media and governance 

   

Continuous Assessment II 

 

Week 12 Revision  

Week 13, 14 Examinations  
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